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Coverage

I instrumented ChinaCache, a major Chinese CDN

I dataset covers all of mainland China

I videos access through official site, unnamed social network,
and syndication
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Architecture
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Rush Hour

I define “rush hour” as the hour that contributed most to each
day

I accounted for ˜10% of each day’s traffic
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Popular videos

I popular videos change rapidly

I up to quintuple the churn of regular VoD services

I select few events get more than their 15 minutes
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User behavior

I users rarely watch more than 10 minutes of a video

I very little use of playback control other than pause
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Flash mobs
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Flash mobs, cont.

I social networking gets hit faster than official channels
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Effects of advertising

I ads caused much more significant viewer loss on Synd than Off
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Effects of advertising, cont.

I them: difference due to type of data

I me: difference due to context and user expectations
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